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General Information 

2009 Organizing committee contact information
Myriam Dumortier  
President 

 
 

m.dumortier@hm09.ca 
514-616-7591 

Jean-Sébastien Bélanger 
VP Executif 
Js.belanger@hm09.ca 
514-730-2952 
 
Catherine Stephens 
VP Logistics 
c.stephens@hm09.ca 
514-947-0739 
 
 

For postal deliveries: 
C.O Happening Marketing 2009 
RJ-818  
3000 Cote-Sainte-Catherine  
Montreal, Quebec  
H3T 2A7 
 
In the eventuality that you need to use a courrier service, you will need an office 
number where a secretary will be there to receive the package, because courrier 
service require signatures to deliver:  
 
C.O Happening Marketing 2009 
RJ-733 
3000 Cote-Sainte-Catherine  
Montreal, Quebec  
H3T 2A7 
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The reflection of a new reality 
 
Dear Coordinator, 

The 2009 Happening Marketing organizational committee is looking forward to 

playing host to you all on March 27th, 28th and 29th 2009 at HEC Montréal for 

the 17th edition of this extraordinary competition! This document is your new best 

friend for next couple of months and more specifically for the weekend of the 

event; the 2009 Coordinator’s Guide.  We are looking forward to seeing you all 

and sharing the project that we have been working on for almost a year!  

 

Catherine Stephens VP Logisitics et le comité organisateur du HM09 
 

The Theme 
In 2009, camaraderie between universities and networking opportunities 
presented by the Happening Marketing are the base of our theme:  

Happening Marketing 2009  

The reflection of a new reality 
People.   Relationships.   Your HM 
 

In a constantly changing environment, people and business relationships 

incarnate the starting point of all marketing projects. In 2009, we will present an 

event that puts the participants at the heart of a reality they will have to face and 

evolve in, once they are out in the business world. Furthermore, it is a well-

known fact that bilingualism is an important asset nowadays, and for this reason, 

Happening Marketing 2009 will be fully bilingual. Moreover, camaraderie 

between universities will be put forward, especially on the Friday night of the 

event. All the universities will have to present a video according to the theme 

they randomly picked at the October REFAEC: Delegations will have to take on a 

second identity, by making a short video to present their picked university to all 

the participants in attendance.  The two minutes video must attempt to present 
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the chosen university’s traditions, special events and important people, as well as 

the city where the school is located in, etc. The Happening Marketing spirit of 

camaraderie will ensure the respect among delegations throughout the 

presentations and will help us learn more about one another. These video 

presentations will set the tone to a Happening Marketing where the people and 

relationships are the reason to be.  

Eligibilty  
The coordinator may still be a student or not but must have completed his/her 

last years of studies at the university he/she is representing. The coordinator can 

be on the sports substitute list of his/her delegation if he or she meets the 

eligibility criteria rule in the Happening Marketing Bible.  

 

The delegations’ volunteers must not necessarily come from the university they 

represent.  Under no circumstance may a volunteer be on the substitute list for 

the sports of his/her delegation.  

 

The ambassadors are the representatives of the executive committees of the 

delegation they represent. An ambassador may still be a student or not and may 

be a substitute for the sport if he or she meets the eligibility criteria rule in the 

Happening Marketing Bible.  
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Academic Activities 
Throughout the Happening Marketing 2009, the participants will have the chance 

to put their knowledge to the test in one of the six academic activities.  

 

The Cases 

Marketing Strategy 

International Marketing 

Relationship marketing 

Marketing Communications 

Business to Business Marketing 

The Quiz 
Marketing quiz 

Description and rules – The Cases 
The participants will have three hours to prepare a solution to the problems 

described in the case that will be given to them. To do this, participants will have 

the following materials at their disposal: 

 

·  Case Study 

·  Computer: Microsoft Power Point and Excel, version 2003  

·  Paper, pencils and highlighters  

For francophone universities, the case will be provided with 3 copies in French 

and 1 in English, whereas English universities will be provided with 3 cases in 

English and 1 case in French.  

 

Wallets, cell phones, beepers, laptops, personal USB memory sticks, notes and 

textbooks are forbidden once the team enters the isolated competition area. Any 

material brought to the workstation will be verified by the volunteers.   
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Participants starting their case resolution before 8h45 must present themselves 

in the isolation area at the very latest 10 minutes before the start of their 

resolution and identify themselves using their Happening Marketing 2009 ID 

cards. Participants starting their case resolution after 8h45 must present 

themselves to the isolation room before 8h45 and identify themselves using their 

Happening Marketing 2009 ID cards.  (All teams presenting themselves late to 

the isolation room will be disqualified and their university will be attributed a score 

of zero (0) in the overall standings for the event the team in question was 

registered for).  

 

Three hours after the start of the resolution, a volunteer will come get each team 

in their resolution room to escort them to the presentation room.  The 

presentations will take place in classrooms on the second floor of HEC main 

building (3000 Cote-Ste-Catherine) 

 

The objective of this activity is to prepare a solution to a marketing problem. The 

presentation of the solution must be done using Power Point 2003 software and 

must last between 18 and 20 minutes (see evaluation grid). The presentation will 

be timed and filmed by a volunteer present in the presentation room. Cue cards 

will indicate the time remaining before the end of the presentation: 10 minutes, 5 

minutes, 2 minutes and 30 seconds. At the end of the presentation, the panel of 

judges will have a 5 minute question period. 

 

The people admitted to the presentation rooms will be the judges, the timekeeper 

and the designated volunteer. As far as spectators are concerned, the volunteers 

reserve the right to refuse access to spectators when university logos are visible. 

In the case of an excessive number of spectators in attendance, a volunteer will 

give priority to people in the following order: the families of the team members, 

the coaches, the participants of HM 2009 and the volunteers. 
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NO visible university logo is permitted in the case presentation rooms. The 

participants and spectators must keep secret the identity of their university and 

must identify themselves by the letter picked by their university at the October 

REFAEC. 

 

Revealing the name of the university (this includes something as minimal as 

exposing your Happening Marketing 2009 ID card to a judge) by a team member 

presenting will result in the loss of 15 points on the total evaluation of the event. 

 

Revealing the name of the university presenting by a spectator will lead to a 15 

point deduction to the evaluation of the same event for the university of the 

person at fault. 
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Schedules  

Marketing Strategy 
 

  Isolation Résolution Présentation 
Université heure local heure local heure local 

H   Salon L©Oréal 5h50 à 8h50 Dutaillier 9h à 9h25 Metro 
I   Salon L©Oréal 6h20 à 9h20 Oslo 9h30 à 9h55 Metro 
K   Salon L©Oréal 6h50 à 9h50 Van Houte 10h à 10h25 Metro 
E   Salon L©Oréal 7h35 à 10h35 Honeywell 10h45 à 11h10 Metro 
B   Salon L©Oréal 8h05 à 11h05 P&W 1 11h15 à 11h40 Metro 
J 8h45 Salon L©Oréal 9h20 à 12h20 Dutaillier 12h30 à 12h55 Metro 
L 8h45 Salon L©Oréal 9h50 à 12h50 Oslo 13h à 13h25 Metro 
C 8h45 Salon L©Oréal 10h20 à 13h20 Van Houte 13h30 à 13h55 Metro 
G 8h45 Salon L©Oréal 11h05 à 14h05 Honeywell 14h15 à 14h40 Metro 
A 8h45 Salon L©Oréal 11h35 à 14h35 P&W 1 14h45 à 15h10 Metro 
F 8h45 Salon L©Oréal  12h05 à 15h05 Rona 15h15 à 15h40 Metro 

 
International Marketing 
 

  Isolation Résolution Présentation 
Université heure local heure local heure local 

B   Salon L©Oréal 5h50 à 8h50 Transat 9h à 9h25 KPMG 
C   Salon L©Oréal 6h20 à 9h20 Trudeau Corp 9h30 à 9h55 KPMG 
L   Salon L©Oréal 6h50 à 9h50 Louis Laberge 3 10h à 10h25 KPMG 
H   Salon L©Oréal 7h35 à 10h35 Aimé Quintal 10h45 à 11h10 KPMG 
I    Salon L©Oréal 8h05 à 11h05 RCGT 11h15 à 11h40 KPMG 
F  Salon L©Oréal 8h35 à 11h35 United Rentals 11h45 à 12h10 KPMG 
A 8h45 Salon L©Oréal 9h50 à 12h50 Trudeau Corp 13h à 13h25 KPMG 
G 8h45 Salon L©Oréal 10h20 à 13h20 Louis Laberge 3 13h30 à 13h55 KPMG 
J 8h45 Salon L©Oréal 11h05 à 14h05 Aimé Quintal 14h15 à 14h35 KPMG 
E 8h45 Salon L©Oréal 11h30 à 14h30 P&W2 14h40 à 15h05 KPMG 
K 8h45 Salon L©Oréal  12h05 à 15h05 RCGT 15h15 à 15h40 KPMG 
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Relationship Marketing 
 

  Isolation Résolution Présentation 
Université heure local heure local heure local 

K   Salon L©Oréal 5h50 à 8h50 Séville 9h à 9h25 Deloitte 
H   Salon L©Oréal 6h20 à 9h20 Petrie Raymond 9h30 à 9h55 Deloitte 
G   Salon L©Oréal 6h50 à 9h50 Reynald Harpin 10h à 10h25 Deloitte 
J   Salon L©Oréal 7h35 à 10h35 PSB Boisjoli 10h45 à 11h10 Deloitte 
L   Salon L©Oréal 8h05 à 11h05 Robert Coté 11h15 à 11h40 Deloitte 
A  Salon L©Oréal 8h35 à 11h35 Hélène Dion 11h45 à 12h10 Deloitte 
F 8h45 Salon L©Oréal 9h50 à 12h50 Petrie Raymond 13h à 13h25 Deloitte 
E 8h45 Salon L©Oréal 10h20 à 13h20 Reynald Harpin 13h30 à 13h55 Deloitte 
B 8h45 Salon L©Oréal 11h05 à 14h05 PSB Boisjoli 14h15 à 14h35 Deloitte 
I 8h45 Salon L©Oréal 11h30 à 14h30 Robert Coté 14h40 à 15h05 Deloitte 
C 8h45 Salon L©Oréal  12h05 à 15h05 Hélène Dion 15h15 à 15h40 Deloitte 

 
Integrated Marketing Communications 
 

  Isolation Résolution Présentation 
Université heure local heure local heure local 

C    Salon L©Oréal 5h50 à 8h50 Rona 9h à 9h25 Québécor inc 
K   Salon L©Oréal 6h20 à 9h20 P&W 2 9h30 à 9h55 Québécor inc 
I   Salon L©Oréal 6h50 à 9h50 Louis Laberge1 10h à 10h25 Québécor inc 
A   Salon L©Oréal 7h35 à 10h35 Béton Grilli 10h45 à 11h10 Québécor inc 
E   Salon L©Oréal 8h05 à 11h05 Talvest1 11h15 à 11h40 Québécor inc 
H  Salon L©Oréal 8h35 à 11h35 Société canpostes 11h45 à 12h10 Québécor inc 
J 8h45 Salon L©Oréal 9h50 à 12h50 Transat 13h à 13h25 Québécor inc 
L 8h45 Salon L©Oréal 10h20 à 13h20 Louis Laberge 1 13h30 à 13h55 Québécor inc 
F 8h45 Salon L©Oréal 11h05 à 14h05 Béton Grilli 14h15 à 14h35 Québécor inc 
G 8h45 Salon L©Oréal 11h30 à 14h30 Talvest1 14h40 à 15h05 Québécor inc 
B 8h45 Salon L©Oréal  12h05 à 15h05 Société canpostes 15h15 à 15h40 Québécor inc 

 
Business-to-Business Marketing 

  Isolation Résolution Présentation 
Université heure local heure local heure local 

A   Salon L©Oréal 5h50 à 8h50 Demers Beaulne 9h à 9h25 Xerox 
E   Salon L©Oréal 6h20 à 9h20 Home Depot 9h30 à 9h55 Xerox 
F   Salon L©Oréal 6h50 à 9h50 Louis-Laberge 2 10h à 10h25 Xerox 
G   Salon L©Oréal 7h35 à 10h35 Cogeco 10h45 à 11h10 Xerox 
C   Salon L©Oréal 8h05 à 11h05 Talvest 2 11h15 à 11h40 Xerox 
B  8h45 Salon L©Oréal 9h20 à 12h20 Demers Beaulne 12h30 à 12h55 Xerox 
I 8h45 Salon L©Oréal 9h50 à 12h50 Home Depot 13h à 13h25 Xerox 
H 8h45 Salon L©Oréal 10h20 à 13h20 Louis Laberge 2 13h30 à 13h55 Xerox 
L 8h45 Salon L©Oréal 11h05 à 14h05 Cogeco 14h15 à 14h40 Xerox 
K 8h45 Salon L©Oréal 11h35 à 14h35 Van Houte 14h45 à 15h10 Xerox 
J 8h45 Salon L©Oréal  12h05 à 15h05 United Rentals 15h15 à 15h40 Xerox 
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Evaluation Grid 

See evaluation section 

Description and rules – Marketing Quiz  
The Marketing Quiz tests the participants’ knowledge of marketing. Each game 

contains 25 questions and lasts 20 minutes. There will be a round-robin 

tournament between the 12 teams. The opponents have been chosen at random. 

The teams that have accumulated the most points in the round-robin tournament 

will move on to the elimination round. There will be a break between the round-

robin and elimination rounds and another between the elimination and final 

rounds. 

 

The competition will incorporate several marketing aspects: theory, industry 

knowledge, slogans and logos. At the end of each game, a final question (with a 

point wager) will be asked to the participants, with a maximum of 50 point wager. 

The team that has accumulated the most points will win the game. 

 

Each game will have five rounds. Each round will contain a specific marketing 

aspect. Here is how the rounds will be divided: 

 

Marketing theory: 10 multiple choice questions pertaining to referenced textbooks 

Industry: 5 true or false questions inspired from Marketing Magazine and Infopresse publications 

from the last 6 months (September to February) 

Slogans: 4 questions where you must guess the company of the given slogan within the time 

limit  

Logos: 5 logos to identify 

Point wager: 1 question where you can bet up to 50 points 

 

A preferred language will be identified by each university at the February 

REFAEC. When two universities with the same language preference play against 

each other, the questions will be asked in that language only. In the opposite 
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case, the questions will be asked, alternating between French and English. For 

the bilingual games, the number of the game will dictate the first language used 

to ask the first question.  The game numbers that are odd will begin by a 

question read in French, whereas the games that have an even number will start 

with the question read in English.  

 

Every correct answer is worth 10 points. Warning: the host must have finished 

reading the question before a team can buzz in, otherwise the host will stop 

reading the question and the team that buzzed in will have to answer. In the case 

of a wrong answer by the team, the host will finish reading the question and the 

opposing team will have the right to answer (Except in the case of the true or 

false questions). For the true and false questions, 10 points will be awarded for a 

correct response and 10 points will be lost if the answer is wrong.  

Schedule 

 

References 
 
Le management du marketing, Philip Kotler, Pierre Filiatrault, Ronald E. 

Turner, 2e édition (2000), Boucherville Gaëtan Morin 

Principles of marketing, Philip Kotler, Gary Armstrong, Peggy H. Cunningham, 

6e edition (2005), Prentice Hall 

Magazine Infopresse: all the publications from September 2008 to February 2009  
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Marketing Magazine: all the publications from September 2008 t0 February 2009 
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Sport  

Planet ball 
 

Planet ball is a co-ed sport played 6 against 6, with a 8.5” diameter rubber ball. 

The sport is played in a 15 by 34 meter rectangular court, with a 3 meter 

diameter circular zone at either end placed 2 meters from the back of the court. 

In this circular zone, stands a balancing structure of three hula hoops, the planet, 

located in the center of the circle. Only one goalie is allowed within the circular 

zone. The goal of the game is to score more points than the opposing team 

during 30 minutes of play (2 halves of 15 minutes). To score a goal, a player has 

to throw the ball on the structure and make all three hoops fall down without 

stepping into the goalies circle. When a female player scores, it is worth 2 points, 

and when a male player scores, it is worth one point. If the goalie makes his own 

planet fall apart, one point is awarded to the opposing team. A player cannot 

walk nor run with the ball, but he can pass in any direction to any teammate. If a 

pass is incomplete, the ball possession goes to the other team. Planet ball is 

played without any physical contact. 

 

Due to the resemblance between Planet Ball and Ultimate Frisbee, the rules of 

the game will be based on the 11th edition of the UPA1 (Ultimate Players 

Association). Furthermore, the following modifications will be applied. 
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Schedule 

 

Rules  
Referees 

A team of referees will be present (not as observer) inforcing the rules presented 

in annex A.  

 

Playing court 

The playing court is a rectangular area of 34 meters long by 15 meters wide (see 

annex B). Two lines along the length (34 meters) and two walls on the width (15 

meters) delimit the playing field. The lines are part of the playing field, but the 

walls are not.The playing field presents two goalie zones of 3 meters of diameter, 

located at 2 meters from the back of the court.  

 

Ball 

A rubber ball of 8.5 inches is used (http://www.sportsunlimitedinc.com/mikasa-

official-rubber-dodgeball.html). 

 

Hula hoops 

Three balancing rattan (hard plastic) hula hoops are placed in the center of the 

goalie zone (see annex C. The hula hoops measure 33 inches in diameter 

(standard size). A 4thhula hoop is fixed to the floor in the center of the goalie 

zone, serving as a stabilizer for the planet. 
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Resin (wax) 

Hand resin is allowed. 

 

Traveling 

If a player travels with the ball, there is a change of possession. 

 

Ratio of players and minimum number 

The teams are co-ed and made up of 4 men and 4 women. On the court, there is 

a maximum of 6 players and a minimum of 4 at a time. There is a maximum of 3 

men on the court at all times. 

 

Scoring 

In order to score, the hula hoops must fall to the ground (point given to the 

opposing team). A point scored by a woman is worth 2 points, and a point a 

scored by a man is worth one point. If the goalie makes his own hula hoops fall, a 

maximum of one point is given to the opposing team (per time).  

   

Length of game 

A game last 30 minutes (2 halves of 15 minutes) and has 5 additional minutes for 

half time. Time and not the score will determine the end of the game. The games 

can be scoreless and can end in a tie in the preliminary round. A notice will be 

given when 2 minutes of play remain.   

 

Stall count 

The 10-second stall count is replaced by an 8-second stall count. The count will 

be done loud enough for the referee to hear.  

 

Pull 

There is no pull. At the start of each half and after a team has scored, both teams 

start with a foot touching the wall in the back of their side of the court. As soon as 
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the referee whistles, the team on offense can pass the ball to his own team and 

both teams can run freely on the court. 

 

Goalie 

The goalie from each team must be identified with a colored pinnie. A goalie 

must stay goalie for his team for the duration of the half, unless injury occurs. 

The goalie can exit his zone at all times.  

 

Goalie zone 

Only the goalie is allowed in his own goalie zone.  

If a player of the defending team puts his foot on the line or in his owngoalie 

zone, the playstops and the player is removed from the game for 30 seconds. 

The game resumes with the offensive team in possession at the penalty shot 

line. At the whistle of the referee, the penalty time starts and the game continue. 

The player can take back his place on the court to the referee’s signal. 

If a player of the offensive team puts his foot on the line or in the opposing team’s 

goalie zone, there is immediate change of possession. The goalie of the 

defending team takes possession of the ball in his zone and can start the play 

once the referee whistles. It should be noted that no points will be awarded if a 

player takes a shot and lands in the goalie zone. The previous rule will apply if it 

is the case. 

 

If a player pushes another player and falls in the goalie zone, a penalty shot is 

given to the other team if the player that was pushed is on offense and the ball 

changes possession if it was the player is on defence.  

 

N.B. : A jump shot can be made if the offensive player does not touch the goalie 

zone when launching and landing, and throws the ball before he lands. Any 

obstruction to the goalie when doing a jump shot will be penalized by an 

automatic change of possession. 
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N.B. : At any time if the ball is in the space directly above the area of the goalie, 

the goalie has the right to intervene by tapping or taking the ball without touching 

the opponent player. 

 

Subbing 

There will be designated “substitution” area (defined by cones set up on each 

team©s side line 2 meters apart) for each team at the midline of the playing court. 

Each player exiting the court must “high five” the player who will be replacing him 

before he can exit the field, and the player entering the field cannot start to play 

until he has “high fived” the player exiting the field. This obviously does not apply 

during injury substitutions. If a substitution results in too many players, of either 

gender, on the field, the result is an automatic turnover and the defensive team 

takes possession of the disc at the area of the stoppage of play due to the 

violation. 

 

Lateness  

If a team is 5 minutes late, the team must declare forfeit and will automatically 

lose the game.  

 

Team timeouts 

One 30-second timeout is allowed per half. Regardless of how many timeouts a 

team has, no team is allowed to call time outs in the last 2 minutes of the game 

(in the 2nd half). The timekeeper will ring the bell when there are only 2 minutes 

remaining. If a team calls a timeout after being advised by the timekeeper, they 

lose possession of the ball where they called the timeout. A team will also suffer 

a loss of possession of the ball if they call a timeout when they have already 

used their available timeouts. Injury substitutions do not constitute a timeout.  

 

Foot blocks 
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Foot blocks are not permitted. The ball cannot touch a players foot at anytime 

time during the game, except for the goalie making a stop within his goal zone. 

 

Shootouts 

When a semi-final or final game ends in a tie, the game will go to shootout. 

During shootouts, the designated player stands in back of a line located 8 meters 

away from the circle. No goalie is present, and the hula hoops are positioned in 

the middle of the circle. Five (5) shots are given per team. The ball cannot touch 

the ground. If no winner is declared after five shots, the game goes to sudden 

death. 

 

Each team will shoot in the following order (after a coin toss): 

woman from team 1, woman from team 2 

man from team 1, man from team 2 

woman from team 1, woman from team 2 

man from team 1, man from team 2 

woman or man from team 1, woman or man from team 2 

 

Penalty shot 

During a penalty shot, the designated player stands in back of a line located 8 

meters away from the circle. No goalie is present, and the hula hoops are 

positioned in the middle of the circle. Five (5) shots are given per team. The ball 

cannot touch the ground. After the shot, there is a change of possession if the 

player scored, but the possession is kept if the player does not score. 

 

Shootouts and penalty shots 

A successful penalty or shootout shot is worth one point for a woman or a man. 
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Maximum time to get to the offensive zone 

When a team gets the ball in its defensive zone, it has a maximum of 10 seconds 

to get the ball on the opposing side. The head referee counts the seconds. If the 

team is still ontheir side after 10 seconds, the opposing team takes possession of 

the ball at the penalty shot line where the fault was committed. 

 

Backcourt 

Once a team has gone into offensive zone, they cannot return to their defensive 

zone. If so, the opposing team recovers the ball at the penalty shot line on the 

side of the team at fault. 

N.B. :Like in basketball, this regulation does not allow any player to stop with one 

foot in the offensive zone and one foot in the defensive zone; the backcourt 

violation rule will apply in such circumstances. 

 

Tournament rules 

The games are played in one the courts of the triple gym in the University of 

Montreal sports center, on the 4th floor (see annex D). Players can warm up in 

the “salle omnisports” before their games. There are 3 pools, two of 4 teams and 

one of 3 teams. Each team plays 2 games in the round robin. The best 7 teams 

move on to quarterfinals. To determine the 8th placed team, the teams ranked 

from 8th to 11th position will play. This way, all teams will have played a 

minimum of 3 games. 

 

The round robin games can end in a tie. However, if the score is tied in the 

elimination rounds, the teams will move on to shootouts.  

The ranking will be determined by the following: 

1. Most games won  

2. Biggest differential (number of points for – number of points against)  

3. Most points scored by the team  

4. Less points scored against the team  
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NOTE THAT THE COMITTEE HAS THE RIGHT TO CHANGE ANY RULE OR 

REGULATIONS MENTIONNED IN THIS DOCUMENT AT ALL TIME IF 

DEEMED NECESSARY. 

 

In french : http://www.montrealultimate.ca/files/regles_11_edition_2007.pdf  

In english: http://www.upa.org/files/11th_ed_Final_3_6_07.pdf 
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Officials Team 

 

COMPOSITION   

 The refereeing team for a game is composed of the following officials :  

 -  the first referee 

 -  the scorer 

 -  2 line judges 

 

REFEREE 

AUTHORITY 

The first referee directs the match from the start until the end. He has authority 

over all members of the refereeing team.  

During the match the referee©s decisions are final. He is authorized to overrule 

the decisions of other members of the refereeing team, if it is noticed that they 

are mistaken. The referee may even replace a member of the refereeing team 

who is not fulfilling his functions properly.  

The referee has the power to decide any matter involving the game including 

those not provided for in the rules.  

The referee will not permit any discussion about his decisions. However, at the 

request of the game captain, the first referee will give an explanation on the 

application or interpretation of the rules upon which he has based his decision.  

The referee is responsible for determining before and during the game whether 

the playing area equipment and the conditions meet playing requirements.  

 

RESPONSABILITIES  

Prior to the match, the referee:   

inspects the conditions of the playing area, the balls and other equipment 

performs the coin toss with the team captains  
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During the match, the referee is authorized: 

to issue warnings to the teams 

to sanction misconduct and delays 

must check the score sheet and signs it at the end of the game 

 

SCORE KEEPER 

RESPONSABILITIES   

He uses a buzzer or other sound device to give signals to the referees to sound 

the end of the game as well as the 2 minute left to the game mark.  

During the match, the scorer: 

- record the points scored  

- announces to the referees the half time and the end of the games 

- controls the interval between halves  

- gives the final result to the VP Sport at the end of a game  

 

LINE JUDGES 

LOCATION 

Two line judges are present on each court. They stand at the corners of the court 

diagonally at 1 to 2 m from the corner.  Each one of them controls the end line, 

sideline and goalie zone on his side.  

 

RESPONSABILITIES   

The line judges perform their functions by using flags to signal:   

- the ball "in" and "out" whenever the ball lands near their line(s) 

- any player stepping in the goalie zone 

 

They must also assemble the hula hoops once a point is scored 
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PLAYING COURT  
 
 

 

15 m 

34 m 

2 m 

3 m 

8 m 

wall 

wall 
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EQUIPEMENT: HULA HOOP ASSEMBLY 
 
Step 1 
Take 2 hula hoops and make them touch to form a 30° angle. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Step 2 
Take a third hula hoop and make it go over the 2 other hula hoops, on the side 
where the two hula hoops are touching.  The fourth Hula hoop is used as a base 
on the ground. 

30° 
 

30° 
 

View front the 
front 

Aerial view 
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Social Activites 
The social portion is: people, ideas, an experience, a way of life, a 

philosophy…in other words it’s PEOPLE WITH IDEAS BASED ON THEIR WAY 

OF LIFE ALL WHILE THINKING PHILOSOPHICALLY ON THEIR EXPERIENCE. 

As social tradition comes by (creating the pure pleasure of being part of this 

experience) a general theme will allow each team to play dress up and stand out 

to make your team unique and give it life throughout the weekend.  

   

The tribes 

You will have to find 2 costumes related to your respective tribes. As in the whole 

complexity of marketing, your imagination is the only limit. Your lungs, your 

imagination, your quick wits, your creativity, your mental and physical abilities…. 

All will be put to the test.  

Schedule 
1. The first meeting after the video presentation Friday night, exact time to be 

confirmed by your coordinator the same day. This is where the 

introductions of the teams and the first event will take place.  

2. After the team presentation, a second event will be held at the sober-up 

room (La Degrise) around 1am.   

3. Saturday morning, after breakfast, around 9am in a top secret location at 

HEC the third event will set the tone. 

4. Later on, we will head to the CEPSUM (sports facility) around 11h30 

where sports activities take place.  

5. Finally at 2pm, after catching your breath, we will meet where the isolation 

took place earlier in the day, the Salon L’Oreal.  

 

It is important to have prepared two costumes, one for the social portion, the 

other for the team presentations on Friday night.  
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In terms of equipment, you must bring a cd player for one of the events, IT WILL 

COME IN HANDY. Moreover, you must bring along a bunch of little bits of 

costumes and funny objects that will be used to create diversions (which do not 

have to be linked to the theme) in an event that will require you to use them in 

many ways  
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LOGISTICS 

Arrival 
Upon your arrival at the hotel, a member of the organizing committee will greet 

you on the bus to welcome you.  This person will give the room keys and ID 

cards which must be worn at all times. Each delegation will bring their luggage to 

their own rooms. All luggage and bags must have the name of the university and 

hotel floor (which will be given in the month of March) clearly identified on them.  

Shuttle Buses 
Shuttles buses will facilitate transportation between the hotel, HEC Montreal and 

the CEPSUM, and will be running between 5:30 am and 8:30 am and between 

3:00 pm and 6:00 pm on Saturday. Times to be confirmed 

Security and Volunteers  
Volunteers and security officers will make sure the weekend goes as planned. 

They will be present at each site to ensure your safety. Of course, the 

collaboration of the delegations would once again be appreciated and necessary. 

Meals  
Meals on Friday evening, Saturday morning, afternoon and evening are included. 

Detox Rooms (Dégrise) 
Sober-ups will take place in the reception rooms at the hotel. 
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Accommodation 
The participants will stay at the Delta Centre-Ville: 

777 University, Montréal, Québec, H3C 3Z7�

Tel: 514-879-1370 | Télécopieur: 514-879-1831 

Sans-frais: 1-888-890-3222  

 

 

 

Hotel regulations 
A water bottle will be supplied to each participant. Decorating the hotel halls and 

rooms is permitted, however the use of adhesive tape is forbidden. Beer bottles 

are NOT permitted in the hotel, cans only. To consume the beer, it must be in the 

water bottles. No visible beer drinking!!  
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Weekend Schedule 
 

Friday, March 27th, 2009 

 

13h30 – 17 h : Arrival and check in  

17h30: Coordinator’s meeting 

18h00 : Coordinator’s and volunteers meeting  

18h30 – 20 h : Supper at the hotel 

20h30 – 23h30: Theme evening at the hotel (Video presentations)  

23h30 et…: Party at the sober-ups in the hotel  

 

Saturday, March 28th, 2009 

 

5h00 – 8h30: Breakfast at HEC (3000 Cote Ste-Catherine)  

5h50 – 15h45: Academic cases at HEC  

8H30 – 15h30: Social activities in and around HEC  

7h30 – 17h00: Sports activities at CEPSUM of the University of Montreal 

19h00 – 23 h: Awards gala 

23h30 et…: Party at the sober-ups in the hotel  

 

Sunday March 29th, 2009 

 

9h00 – 11 h : Departures 

 

*** The schedule is subject to change *** 
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Arrivals and departures  
The following schedule has been established in function of the distance each 

university has to travel. Please respect the time you are assigned to arrive and 

depart form the hotel.  

 

Arrivals — Friday 

13h30 : JMSB et HEC 
14h : UQTR 
14h15 : ESG et McGill 
15h : Sherbrooke 
15h30 : Ottawa et UQO 
16h : Carleton et Laval 
16h30 : Brock 
 

Departures — Sunday 

9h: Brock 
9h30: Carleton et Laval 
10h: Ottawa et UQO 
10h30: Sherbrooke et UQTR 
11h: ESG et McGill 
11h30: JMSB et HEC  
 
 

Registration 

The registration form, sent by email to the coordinators, must be submitted to the 

organizing committee before 11:59 pm Friday, January 30th 2009. Please send 

to c.stephens@hm09.ca.  
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Number of participants  
 

Academics:  

3 people for the marketing quiz  

3 people for the international marketing   

3 people for the marketing communications 

3 people for the strategic marketing  

3 people for the B2B  

3 people for the relational marketing  

 

Sports: 4 males and 4 females (total of 8)  

 

Social: 2 males and 2 females  

 

Other: 2 volunteers and 3 ambassadors, 1 coordinator  

 

 

 

*** Total of 36 participants per University *** 
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Evaluation  

Total evaluation grid (100 points)  

Academics : 69 points  

Sports : 11 points  

Social : 10 points  

Participation : 10 points  

 

Sport gr id: See sports rules above (11 points)  
 

Academic grid (69 points)  
 
Marketing Strategy: 11, 75points  

Relationship Marketing : 11,75points  

International Marketing: 11,75points  

B2B : 11,75points  

Integrated Marketing Communications: 11,75points  

Marketing quiz: 10,25points  
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Participation grid (10 points)  

 

Before the event   

Respect of deadlines /3  

(Penalty of 0.5 points per day late with a maximum 3 points)  

During the event 

Respect of the premises     /0.5  

Punctuality of the coordinator and of the team  /0.5  

Participation the volunteers     /1  

Friday night’s video      /2  

Team spirit       /3  

 

Video 
 
Respect of the theme   /5 
Creativity     /5 
Respect of the rules    /5 
Quality and entertainment value  /5 
Total       /20 
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Social grid 

 

Teams will be graded on a scale of 1 to 10 

1 = Incredibly horrible 

5 = Serves the purpose 

10 = Almost perfect 

 

 

 

Originality 

 

Motivation 

 

Respect 

 

Link to the 

theme 

 

Creativity 

 

Agility 

 

Team spirit 

 

Game 

# 1 

 

 

 

      

 

Game 

# 2 

 

       

 

Game 

# 3 

 

       

 

Game 

#4 

 

       

 

Game 

# 5 
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Case Evaluation Grid 

 

Presentation structure                                                                         / 10 
Presentation of an agenda 
Follows a presentation plan, good flow throughout the presentation                                                                                                    
Avoids repetition 
 

Content and argumentation                                                                / 20 
Understanding of the problem 
Strong content and veracity of the information 
Quantity and quality of the arguments, justified by key elements of the situation presented                                             
Depth of the analysis and pertinence of the conclusion 
 

Originality                                                                                                     / 10 
Innovation 
Audacity in the recommendations and solutions presented                                                                                               
 

Quality of language used                                                                           / 10 
Varied and adequate vocabulary correct grammar and structure used 
 

Ease of communication and professionalism                                           / 10 
Expressed in a clear and precise manner. Good use of tone and body language                                                        
 

Quality of analysis, recommendations, and solutions                             / 40 
Clear and precise explanation of problem 
Analysis of the current situation, objectives, and needs of the company 
Optimal solution is clear and concise 
Action plan is clear, detailed, realistic and in sync with the company’s vision 
 
 

 

TOTAL :             / 100 
 
 

Less than 18 minutes : - 5 points 
Over 20 minutes : - 5 points 

 

 


